Research Insight: Who, What, and Why.

LEOtrace® Express

Know what your customers
do on your website at any time.
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LEOtrace® Express helps you to get quick answers on relevant questions around your website’s usage. Automated and
without extensive implementation consultation, relevant user data, i.e. reasons for visit, or satisfaction, can be
registered, observed, analysed, and evaluated. LEOtrace® Express is specifically suitable for topics like satisfaction or
brand measurement, as well as pre-/post comparisons in a relaunch phase.

Answers to your Questions

Combine direct user profiles with targeted satisfaction sur-
veys for the first time. This combination offers you an-
swers to the following research questions:

| What customer type visits my website and uses
which parts of the site?

I Why do users discontinue their visit, and what exactly
are the reasons?

! What sort of information is in demjand, and how satis-
fied are users with the information provided?

: How does the overall satisfaction differentiate in rela-
tion to usage time or specific usage paths?

: Do expectations towards your website vary in relation
to usage intensity?

I What sort of information is used and evaluated by first
time visitors, and what is used by loyal clients?

Methodology

LEOtrace® Express is based on our complex LEOtrace®
remote testing technology and combines measurement of
natural browsing behaviour on your website with a
traditional online surveying tool, without any installation
procedures on the user's side. It is a ,true intent study”

approach, with real user visits (no panel). Participants surf
freely and use the website as usual, without being given a
task. LEOtrace® Express contains pre- and post-surveys, as
well as the opportunity to identify entry and exit pages.

LEOtrace® Express Cockpit

Our online reporting tool displays all relevant information at
a glance. Real-time access gives you insight into
quantitative and qualitative data from continuous user
surveying and observation. The appeal of the “Cockpit”
lies in excellent user navigation and individual adaptation of
your research questions.
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Product Outline

For loyalty research you can combine pre-defined
questionnaires for pre- and post-surveying with the option
to adapt answer possibilities. Defined analyses can be
focussed on the following parameters:

Socio-demographics

Entry and exit pages for different target groups
Overall satisfaction

Satisfaction with used information
Recommendation intent

Reasons for visit and degree of goal achievement
Listing of pre- and post survey answers (total)
Optional: Benchmarking of the results

Timing

General leadtime for a LEOtrace® Express study is one to
two weeks, for us to prepare pre- and post-
questionnaires. Actual field time and time needed for final
analysis always depend on vyour individual research
questions and expectations around the complexity of the
study, and the website's amount of traffic.
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Consulting

The real-time reporting in nurago’s ,Cockpit” allows a
continuous control of all observed and surveyed data. We
are always happy to aggregate data according to your
individual specifications. If requested, we also help with
the implementation of newly gathered insight via action
recommendations. In doing so, we cooperate with our
partner company SirValUse, Europe's leading Usability
Testing Institute.
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user experience consulting,
methodology mentoring, as well as process optimisation,
and numbers amongst Europe’s biggest providers, with

About nurago

We are looking forward to hearing from you with feedback, questions, or information requests!

Caroline S. Henne

Head of UK Office - Senior Consultant Customer Development
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