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Effectiveness control of online campaigns via accompanying surveys is a well-established instrument in marketing
controlling. Traditional surveys recruited for on-site, however, are facing a large variety of quality issues and other
problems. In partnership with Toluna, nurago offers a proven and tested alternative, which covers the needs and
demands of advertisers, media agencies, and research institutes. In addition to the surveys, structure data of the
panelists exposed to a specific campaign help with drawing conclusions on the campaign’s planning efficiency for

precise targeting.

Answers to your Questions

BrandSpector developed by nurago and Toluna offers a
new approach to optimize online advertising campaigns’
efficiency and effectiveness:

» Media owner independent guaranteed neutral
evaluation

Easy planning and quick implementation

Panelists” pre-screening for specific target group focus
Low drop-out and high response rate

Single source for long term or trend studies possible
Enrichment with structure data of panelists

Analysis of test group acc. to measured frequency
class

Weighting against industry currency

» No overload of website visitors by survey pop-ups
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BrandSpector Effects

In order to evaluate the effectiveness of online campaigns,
nurago and Toluna have enhanced the traditional approach
— via simple pre-/post-questionnaires recruited for on-site —
with sophisticated tracking for a quasi-experimental study
design: More than 150,000 panelists in the UK (and many
more internationally) are anonymously flagged with a
nurago cookie. On the other side, nurago codes are
integrated in the tracking tags of all the ad formats of a
respective campaign to be tested, which then allows to
register all the panelists’ exposures to the campaign.

Panelists with or without campaign exposure can be
invited to a survey via email at any time — depending on
individual clients’ needs and demands. Differences in
answer patterns can be attributed to specific online
advertising in various contact frequency classes. Short
surveys around traditional branding dimensions such as
brand image, brand recognition, advertising awareness, or
purchase intent are possible, as well as complex
methodology-concepts with various comparison groups or
specific (niche) target groups.
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Optimal Pre-Selection

Panelists can be precisely selected according to specific
attributes: Exposure on defined environments, contact
with certain ad formats or creative executions, or at certain
points in time, are as equally feasible selection criteria as
information on usage habits, which Toluna has saved in its
user database.

BrandSpector Reach

In order to prove a campaign’s planning efficiency, and
make amendments in future planning schedules, the
panelists do not even have to be surveyed, as Toluna
already has a lot of information on them in its database. A
structure data report giving age, gender, household income
and social grading of the panelists exposed to the
respective campaign can also be enriched with data from
Toluna's specialist panels (i.e. “Ford owners” from the
Automotive Specialist Panel).

In order to give representative answers about the reached
users’ structure and statistically weighted against total
online population in the UK.

Due to very quick availability and producibility, the results
of the structure data report are not only suitable for
evaluation after campaign termination, but can also be
used to control and, if applicable, optimise individual media
owner targeting.

Timing
A leadtime of 1-2 weeks needs to be considered when

planning such a research project. Survey field time always
depends on individual campaign planning.
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Results

nurago’s realtime reporting allows continuous control and
data export at any time for all Reach data. Registered data
can be aggregated according to the client's individual
needs and demands.

Effects data is usually delivered as SPSS data set. If
requested, further analysis services such as codification of
open questions, or production of volume of tables can be
offered. In addition, we are highly receptive to requests for
overall data analysis, or presentation and recommendation
in PowerPoint.
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